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DPD’s new investment in Poznan 
 

The opening of a new depot in Poznan is one of the company’s 
biggest investments planned for October 2007. 

 
Warsaw, October 2007 - The depot in Poznan is going to be part of the new 
operational structure, which assumes the functioning of a couple hubs, located in 
different regions in the country. The network of the biggest sorting centers will be 
established in the following cities: Gdansk, Warsaw, Katowice, Łodz and Poznan.  
 
The surface area of the new depot is going to be double the size of the current 
warehouse and will equal 6400 m². The need for bigger operational space is connected 
with the new sorting role of the depot for the North-West region of Poland, as well as 
with the growing number of parcels in this part of the country. City Poznan takes second 
place in DPD Polska’s domestic network as far as number of parcels is concerned (9,5 
thousand daily). 

The new depot will be located near big domestic transport routes, which allow easy 
access to the hub from all directions in Poland.  

The cost of equipment will account for 800 thousand €, what includes 300 thousand € 
dedicated for an automatic conveyor belt. The depot will dispose of 13 ramps and 40 
courier gates.  

Currently the depot in Poznan employs around 180 workers. However, along with the 
depot’s development, the company will increase number of staff.  
 
 
Address: ul. Ks. Wawrzyniaka 2, 62-052 Komorniki 
Surface area: 6375 m² – warehouse, 800 m² - office 
Date of opening: end of October 2007 
Form of ownership: lease 
 
About DPD Polska 
DPD Polska was founded in 1991, based entirely on Polish capital, under the name 
Masterlink Express. The company initially specialized in local parcel delivery. This has 
changed in 1994, thanks to the cooperation with international courier companies, which 
allowed the provision of international services.  In July 2002 Groupe La Poste and Posten 
AB signed an agreement, according to which GeoPost holding, owned by Groupe La 
Poste, purchased 50% shares of Masterlink Express. In May 2004 representatives of 
GeoPost and Posten AB finalized the sale of the remaining 50% shares in Masterlink held 
by Posten AB. GeoPost has become the sole owner of Masterlink. 
 
In 2006 a decision was made to change the brand from Masterlink to DPD. Thanks to this 
change Masterlink will be able to build a new international image, as well as compete 
more effectively on the market and increase its share in the international parcels 
segment. On May 22, 2007 the company’s name was changed from Masterlink Express to 
DPD Polska. 
 
DPD Polska offers complex services in the segment of city, domestic and international 
parcels as well as full customs and warehouse services in air and road transport. The 



company specializes in providing services for the most demanding customers such as 
financial institutions and consulting firms, which require effective and innovative 
solutions. DPD Polska operates in areas, where the customer expects added value and a 
nonstandard service. 
 
 
About GeoPost 
GeoPost, a parcel specialist and a major player on the express market, groups together 
the Express subsidiaries of the Groupe La Poste. Active in all Europe, it caters for more 
than 230 countries on behalf of over 300,000 clients throughout the world. Today, the 
GeoPost group boasts 1st rank positioning in France and 3rd rank in Europe with an annual 
turnover around 3 billion Euros in 2006 


