
 
 
 

 
YURTİÇİ KARGO – GEOPOST PARTNERSHIP 

BECOMES A REGIONAL FORCE 
 

 
İstanbul, 26 August 2008 - Turkey’s first cargo company Yurtiçi Kargo, through its 
partnership established in 2003 with GeoPost, Europe’s second largest CEP (Courrier 
Express Parcels) Group, continues investments in Russia, CIS and Balkan countries. 
 
Mr. Paul Marie Chavanne, Executive Vice-President and Director of Parcels Group La Poste 
and Chairman of GeoPost, and Arıkanlı Group Chairman Mr. İbrahim Arıkan, jointly met the 
press to give information on the partnership‘s performance, business goals, growth strategies 
and general overview of the industry. 
 
The GeoPost - Yurtiçi Kargo partnership was established in 2003, and it enabled customers 
to send parcels to 230 destinations around the world. In the following year, the partnership 
has started organic growth across the neighboring region as it acquired companies in some 
countries, while establishing local partnerships through acquisition of major shares in others. 
The largest of the latter is Armadillo, a local and international parcel and logistics company in 
Russia.  Further, GeoPost and Yurtiçi Kargo continued their growth within the CIS, starting 
with UVK the largest company in Ukraine. Meanwhile, in Kazakhstan, GeoPost and Yurtiçi 
Kargo have established a growing business without any local partner. 
 
In March 2008, Yurtiçi Kargo and GeoPost have entered the Romanian market by acquiring 
the majority of shareholding of Pegasus, one of the most successful Courier and Express 
Parcel companies in this country through their partnership. Also, the partnership has started 
providing services in Bulgaria. 
 
“GeoPost and Yurtiçi Kargo have become a considerable regional power in Russia, the 
Balkans and the CIS” said Arıkanlı Group Chairman İbrahim Arıkan, “The trade and 
economical interaction between Turkey and the countries within the region grows by the day, 
as more and more Turkish companies do business with their counterparts in these countries. 
We will continue to provide the high level of service they have become accustomed to, and 
we will continue our growth as a regional power through our partnership for which we have 
great enthusiasm.” 
 
Executive Vice-President and Director of parcels Group La Poste and Chairman of 
GeoPost  Paul Marie Chavanne stated out that they have reached a rare level high synergy 
with Yurtiçi Kargo. Chavanne further said; “We are happy about our partnership with Yurtiçi 
Kargo, one of the most reputable companies and a major player of Turkey’s fast growing 
economy. We have obtained very satisfying results and a remarkable level of growth in 2007, 
as well as the first half of 2008.” 
 



The GeoPost - Yurtiçi Kargo partnership has increased its incomes by 35 % in the first half of 
2008, as of end of June 2008; delivering around 25 000 parcels daily in Russia, Romania, 
Ukraine, Bulgaria and Kazakhstan. 
 
Larger-than-economy growth has brought private sector tax leadership 
The impressive 26 % growth in 2007 has also awarded Yurtiçi Kargo with the private sector’s 
top taxpayer in the industry. According to the figures announced by the Ministry of the 
Treasury, Yurtiçi Kargo has payed in 2007 a corporate tax worth of YTL 14,7. This 
accomplishment placed Yurtiçi Kargo as the top taxpayer in the private sector in Cargo 
industry, as the company’s tax payment was second to only state-owned Turkish Airlines. 
 
“Being a tax champion makes us very proud” said İbrahim Arıkan, “Our growth rate last year 
was above the growth rate of the Turkish economy; and we are very well aware that it has 
been our customer-focused, quality services that has been the real engine for this growth. 
We will even further enhance our services with our innovative character in 2008, and reach 
our goals of growth, which are almost matching the previous year.” 
 
İbrahim Arıkan announced Yurtiçi Kargo’s growth target for 2008 as 23 %; “It is true that the 
global economy is going through turbulent times. But, we should not give in to pessimism, 
and instead we should seek opportunities that undoubtedly exist within the situation; as well 
as increasing our competitive edge in order to be able to catch them as they present 
themselves.” 
  
Innovative products and SME – specific services will be key to the growth 
 
The innovative products and services, as well as sector-specific solutions especially for 
Small and Medium Sized Enterprises (SMEs) will be the driving force for Yurtiçi Kargo’s 
growth projection.  
 
Arıkan mentioned that 50 % of all Yurtiçi Kargo corporate customers were SMEs: “We see all 
our corporate customers as our ‘business partners’. We share with them, our technological 
infrastructure and out data; work with them to develop tailor-made, sector-specific solutions.” 
 
Arıkan also said that they were aiming to facilitate their consumers lives with innovative 
products and services; ”We put our technology and know-how into work in creating the firsts 
in our industry. A very special relationship exists, among our company and our customers. 
We aim to make this relationship closer and deeper, as we grow and provide further value to 
our custormers.” 
  
About Yurtiçi Kargo  
A Arıkanlı Holding company, Yurtiçi Kargo was founded in 1982 and has invested 
subsequently at an unceasing pace for continuous improvements of its value adding services 
with a growing network of branches to ensure top level individual or corporate customer 
experience. 
Yurtiçi Kargo provides services across Turkey and to Northern Cyprus Turkish Republic 
(NCTR) with 30 depots, over 10.140 employees, 16 regional directorate, 800 branches and a 
fleet consisting of 2500 vehicles; according its mission of “being the customer’s first choice”.  
Yurtiçi Kargo’s top priority consists of providing the best possible customer experience; and 
the company is registered as the leader of National Parcel Services Industry, according the 
(Turkish Quality Foundation’s Kalder) 2007 4th quarter National customer Satisfaction Index. 
Yurtiçi Kargo holds, TS EN ISO 9002 Quality Systems Document, as well as TS EN ISO 
9001: 2000 Quality Systems Document.  
In 2007, Superbrands, an English company selecting companies that are top rated by 
consumers in more than 70 countries around world, has included Yurtiçi Kargo among the 
Superbrands of Turkey. 



Starting to provide international provider of international parcel services in 1996, as a first in 
Turkey; Yurtiçi Kargo has made an important step towards its goals for global growth in 
2003, thanks to a partnership between Yurtiçi Kargo and GeoPost, Europe’s second largest 
CEP (Courrier Express Parcels) Group at this date. 
 
The partnership between Yurtiçi Kargo, Turkey’s industry leader and GeoPost, a wholly 
owned subsidiary of La Poste Group continues to grow as a regional power in Russia, the 
Balkans, and the CIS with subsequent investments. 
 
About GeoPost  
The GeoPost Group regroups the Express subsidiaries of La Poste Group and is a major 
force in Express throughout Europe as demonstrated by its first rate DPD road network.  
GeoPost serves more than 230 countries on behalf of over 300,000 customers in the world. 
GeoPost is positioned in 1st place in France and 3rd place in Europe for the CEP (Courier 
Express Parcels) market with a turnover of €3.1 billion in 2007.  
 
For further information on geopost, please go to the website geopostgroup.com 
 


